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STUpENT FEEDBACKANALYSIS REPORT FOR MBA SEMESTER 3 TBATCH 2017-19)

INTRODUCTION

Student's feedback is taken for all batches at the end of the semester by the Batch-in-Charge to get a
student perspective on the requirements in the class, subject and the curriculum in general as it
helps the faculty to design their teaching methods in a way that can be more helpful and beneficial
to students as well as it helps the organization to better plan the subjects offered, faculties to be

allotted, add on trainings to be given besides getting their views on the different departments of the
organization.

The students' feedback regarding faculties & subjects for Batch 2017 -19 (semester 3) was taken at
the end of the semester in Google Forms sent to students by the Batch-in-Charge.

The feedback form contained questions on the prime parameters that a student can identi[z with to
evaluate the teaching ofa subject like teaching pedagogy, interaction with students, content and
examples as mentioned below:

1," Satisfaction with Teaching Pedagogy
2. Satisfaction with the clarity of speech of the faculty
3. Satisfaction on Concept Clarity
4. Satisfaction with sector examples and different company data aligned with concept
5. Satisfaction with faculty in solving student's queries
6. Satisfaction with faculty in controlling the class

7 " Satisfaction with the session content

There was also the option of giving additional comments and suggestions if anyone wished.

The students had to mark the faculties on a scale of 5 for all the above mentioned parameters.

The feedback was taken specialization wise as subjects are different for different specializations.
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ANALYSIS AND INTERPRETATION

Based on the feedback obtained from students on the various parameters for the different
specializations, following results were found

4g, OBSERVATIONS

a. HR Specialization
o Students were overall satisfied with the training pedagogy of all faculties with an

average score of 3.7. While most subjects scored above 4, students were quite
dissatisfied with HR Audit and Lab in Training with the faculty scoring below
average points.

Training Pedagogy

The score on concept clarity
most subjects

[Lab in Recruitment &...

[Lab in Training( Ms.Neha)]

IHR Audit( Ms.Neha)l

IHuman Resource Information...

IHR Accounting and Compensation...

ILabour and Social Security Laws...

[Start -Up & New Venture Management...

IEnterprise Performance...

IStrategic Management( Mr.G Pravi n)] ,ffi:* \s\\:\t!
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was 3.73 with students reporting above 4 points for

Concept Clarity
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[Lab in Recruitment &...

ILab in Training( Ms.Neha)]

IHR Audit( Ms.Neha)l

IHuman Resource Information...

IHR Accounting and Compensation...

ILabour and Social Security Laws...

[Start -Up & New Venture Management...

IEnterprise Performance...

[Strategic Management( Mr.G Pravin)]

. ..:

,id+ 
:rr Series2 s Seriesl

Satisfaction with sector examples and different company data aligned with concept
was also good with a score c:f 3.79



Satisfaction with session content was again on a high with a score of 3.73

Session Content
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o Around 7 o/o students suggested to include more Mock Pts with senior faculties and
corporates for Placement Preparation

b. FinanceSpecialization
o Students were overall satisfied with the training pedagogy of faculties with a score

of 3.89 with Corporate Finance scoring very low points.

Training Pedagogy

[Lab in Recruitment &... :=

[Lab in Training( Ms.Neha)]

[HR Audit( Ms.Neha)]

IHuman Resource lnformation...

IHR Accounting and Compensation...

[Labour and Social Security Laws...

[Start -Up & New Venture Management...

IEnterprise Performance...

IStrategic Management(Mr.G Pravin)]

IFinancial Instrument and Derivative(...

[Equity rsearch, Credit analysis and...

[Corporate Finance( Mr.Vaibhav Agarwal)]

[Strategic Cost...

[Financial System of India, Markets and...

IDirect taxation (A P Rao )]

[Start -Up & New Venture Management...

IEnterprise Performance...

[Strategic Management( Mr.G Pravin)]
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Regarding concept clarity of sub jects, students were satisfied with a score of 3.89
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Concept Clarity

[Financial Instrument and Derivative( ffi
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o Satisfaction on sector examples and different company data aligned with concept
was also high with a score of 3.87

o Satisfaction with faculty in solving student's queries was satisfactory with a score of
3.85

faculty solving student's queries
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. Satisfaction with session content was a high on 3.89
o Around 5 0/o students also asked for Personal Interview Training.

c. MarketingSpecialization
o Students were overall satisfied with the teaching pedagogy with an average score of

', \ , ,:l 4.063 with most subjects scoring above 4
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Training Pedagogy

IMarketing of Financial Services -...

ICRM(Dr. Riddhiman)l

IPersonal Selling(Dr.Riddhiman)]

Ilntegrated Marketing Communications(...

IConsumer Behaviour(Dr.Vinay)]

[Contemporary Marketing Research...

[Contemporary Marketing Research...

[Start -Up & New Venture Management...

IEnterprise Performance...

lstrategic Management(Mr.G Pravin)]
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The score for concept clarity was 4.118 with above 4 scores for most subjects like
Strategic Management, Start up and new Venturem CMR, IMC, CRM and Personal
Selling.

Concept Clarity

IMafketing Of FinanCial SerViCeS _...........-.:..:...:4r7a4&lw:*fffiirurffi

[CRM(Dr.Riddhiman)] !\" $ns$ENr\r!
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Satisfaction on sector examples and different company data aligned with concept
was also high with a score of 4.061, denoting high satisfaction with marketing
sublects.
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sector examples and different company data
aligned with concept

[Marketing of Financial Services r6rK\\Y;i:::i::::;i::r':?'?':

[CRM(Dr.Riddhiman)] r'* w ffiar

IPefsonaf Selling(Df.Riddhiman)] ivw/R*r=.;-.*wm.*;.t@wntk&Fal+;:..#

Ilntegrated Marketing Communications(... 
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Satisfaction with faculty in solving student's queries was also 4.097
Satisfaction with session content was a high on 4.087

Session Content

[Marketing of Financial Services -...

ICRM(Dr.Riddhiman)]

IPersonal Selling(Dr. Riddhiman)]

Ilntegrated Marketing Communications(...

IConsumer Behaviour(Dr.Vinay)]

[Contemporary Marketi ng Research...

[Contemporary Marketing Research...

[Start -Up & New Venture Management...

IEnterprise Performance...

[Strategic Management(Mr.G Pravin)]
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o Students also requested for more GDPI sessions and preferably with senior and
visiting faculties.

INTERPRETATIONS

o Students were overall satisfied with the faculties, teaching pedagogy and session
contents provided in class. Marketing specialization was especially satisfied
compared to Finance and HR with some subjects in Finance and HR scoring below
average points.

. Students requested for more placement centric Mock GDs and PIs as they also
wanted mo6p placement intensive training too.. : .t,i:t:.rr.r:tr.
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CONCLUSION

Based on the students' feedback for different subjects it can be concluded that:

o Students are overall satisfied with the faculties and teaching pattern of the institute
. Changes need to be made on the subjects where students expressed dissatisfaction in terms

of faculty and content delivery.
o GDPIs sessions have to be planned in the schedule
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